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RAN-2108002601030001
M.Com. Part 1 (External) Examination March - 2026

Advertising and Sales Management

Time: 3 Hours ] [ Total Marks: 100

k|Q“p : / Instructions

(1) D‘fp¡¼s v$ip®h¡g rhNsp¡ DÑfhlu ‘f Ahíe gMhu.
 Fill up strictly the above details on your answer book

Seat No.:

Student’s Signature

â.1.  V|„$L$dp„ S>hpb Ap‘p¡.     (20)
 1. ASCI “y„ ‘|Z® õhê$‘ Ap‘p¡.
 2. dpgh¡f“p¡ A’® S>Zphp¡.
 3. h¡QpZ k„Qpg““u ìep¿ep Ap‘p¡.
 4. L$p¡‘u V¡$[õV„$N A¡V$g¡ iy„?
 5. Aep¡Áe Ål¡fps ìehlpf A¡V$g¡ iy„?
 6. Ål¡fps bS>¡V$ A¡V$g¡ iy„?
 7. Ål¡fps“u L$p¡B ‘Z Qpf lL$pfpÐdL$ Akfp¡ S>Zphp¡.
 8. Ål¡fps“u ìep¿ep Ap‘p¡.
 9. Ly$g h¡QpZ S>Õ’p¡ A¡V$g¡ iy„?
 10. k¡ëkd¡““¡ spgud“y„ dlÐh S>Zphp¡.

â.2.  Ål¡fps“u Apr’®L$ A“¡ kpdprS>L$ “L$pfpÐdL$ Akfp¡ kdÅhp¡.  (16)
A’hp

â.2. (A) d¡N¡rT“ rhop‘““p apev$pAp¡ A“¡ N¡fapev$pAp¡ S>Zphp¡.  (8)
 (b) V|„$L$ “p¢^ gMp¡: c°pdL$ Ål¡fps.    (8)

â.3.  Ål¡fps“u AkfL$pfL$sp“y„ d|ëep„L$“ L$fhp“u ‘p¡õV$-V¡$[õV„$N ‘ÙrsAp¡ kdÅhp¡.   (16)
A’hp

â.3. (A) h¡¡QpZ k„Qpg““p¡ A’® A“¡ l¡syAp¡ kdÅhp¡.    (8)
 (b) h¡QpZ ìehõ’p s„Ó“u fQ“p“u âq¾$ep kdÅhp¡.    (8)

â.4.  k¡ëkd¡“ h¡s“ ep¡S>“p“p âL$pfp¡ kdÅhp¡.     (16)
A’hp

â.4. (A) ìe[¼sNs h¡QpZ“p¡ A’® A“¡ gnZp¡ kdÅhp¡.    (8)
 (b) h¡QpZ Apep¡S>““y„ dlÐh kdÅhp¡.     (8)
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â.5.  h¡QpZ S>Õ’p“y„ rhíg¡jZ A¡V$g¡ iy„? h¡QpZ S>Õ’p rhíg¡jZ“p Ap^pfp¡ kdÅhp¡.  (16)
A’hp

â.5. (A) kdÅhp¡: Ap¡“gpB“ A¡X$hV$p®BtTN     (8)
 (b) rhop‘“ k„v$¡ip“u qX$TpB““p OV$L$p¡ kdÅhp¡.   (8)

â.6. (A) V|„$L$“p¢^ gMp¡. (Nd¡ s¡ A¡L$)     (6)
  1. DAGMAR ArcNd.
  2. Ål¡fpsdp„ “ursdÑp.

â.6. (b) L¡$k:       (10)
  rdhp“ rgrdV¡$X N°pçe rhõspfdp„ Aph¡gu Ål¡f kplk L„$‘“u R>¡. L„$‘“u kpBL$g b“phu“¡ h¡Qhp“p¡ 

Ýp„^p¡ L$f¡ R>¡. L„$‘“u b¡ âL$pf“u ìe|lfQ“pAp¡ Adgdp„ d|L$hp“u ep¡S>“p ^fph¡ R>¡.
  1. kpBL$g DÐ‘pv$“p¡ dpV¡$ “hp bÅfdp„ âh¡i L$fhp¡ A“¡ il¡fu bÅf rhõspfp¡ ‘f Ýep“ L¡$[ÞÖs
   L$fhy„.
  2. bÅfdp„ “hu ‘¡v$pi, Bg¡[¼V²$L$ kpBL$g gp¡ÞQ L$fhu.
  D‘fp¡¼s ìe|lfQ“p“p k„v$c®dp„ rdhp“ rgrdV¡$X¡$ L¡$hu fus¡ Ål¡fps L$fhu Å¡BA¡? ip dpV¡$?

ENGLISH VERSION

Q.l.  Answer in Brief:    (20)

 1) Give the Full Form of ASCI.

 2) State the Meaning of Malware?

	 3)	 Give	the	definition	of	sales	management.

 4) What is Meant by Copy Testing?

 5) What is Unfair Advertising Practices?

 6) What is Advertisement Budget?

 7) State any Four Positive Effects of Advertising.

	 8)	 Give	the	Definition	of	Advertisement.

 9) What is total sales volume?

 10) State the Importance of Training to Salesman.

Q.2.  Explain the Economic and Social Negative Effects of Advertisement.  (16)

OR

Q.2. (A) State the Advantages and Disadvantages of Magazine Advertisement.  (8)

Q.2. (B)  Write A Short Note: Deceptive Advertisement.  (8)

Q.3.  Explain the Post-Testing Methods of Measuring Advertising Effectiveness.  (16)

OR

Q.3.  (A) Explain the Meaning and Objectives of Sales Management.  (8)

Q.3. (B) Explain the Process of Setting up a Sales Organization.  (8)

Q.4.  Explain the Types of Salesman Compensation Plans.  (16)

OR

Q.4. (A) Explain the Meaning and Characteristics of Personal Selling.  (8)

Q.4. (B) Explain the Importance of Sales Planning.  (8)
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Q.5.  What is Sales Volume Analysis? Explain the Basic of Sales Volume Analysis.  (16)

OR

Q.5. (A) Online Advertising. - Explain.   (8)

Q.5. (B) Explain the Elements of Advertising Message Design.  (8)

Q.6. (A)  Write Short Notes: (Any One)    (6)

  (1) DAGMAR Approach.

  (2) Ethics in Advertising.

Q.6. (B) Case:      (10)

  Mivaan Limited is a Public Enterprise Company Located in Rural Areas. The company 

is in business of manufacturing and selling bicycles.

  The company plans to implement two strategies.

  (1) Entering a new market for Bicycle products and focusing on Urban Market Areas.

  (2) Launching a new product, the electric bicycle in the market.

  In light of the above-mentioned strategy, how should Mivaan Limited Advertise? 

Why?


